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 I received a travel award from the College of Education to attend the Sport Marketing 

Association (SMA) national conference held in late October 2014, in Philadelphia, Pennsylvania. SMA is 

dedicated to developing mutually beneficial relationships between sport professionals, academicians, 

and students around the world through creation, distribution, and implementation of sport marketing 

knowledge via networking, scholarly activities, and career development opportunities. This particular 

conference devotes an entire session to pedagogical findings through its Pedagogy Symposium. This is 

where I, along with other faculty and students from across the country, came together to share their 

experiences in the classroom. In addition, the conference offered several student events, such as a Ph. D 

student symposium and student case study competition, which I was also able to attend.  

Conference Contribution 
 

My presentation featured information regarding a semester-long social media project that I 

designed for an undergraduate sport marketing course.  My presentation discussed the results of the 

implementation of the semester-long project in my own classroom, as well as recommendations for 

future implementation for other faculty who were interested in implementing a similar assignment. 

During the presentation I discussed the in-class text that my students read, as well as the additional 

studies I had them read in preparation for the activity. I showcased the key discussion points that I 

utilized when prepping the class for the project. Those discussion points included: looking at different 

categories of social media, examining what makes social media an effective marketing tool, discussing 

current issues/trends with social media in sports, as well as current job opportunities related to social 

media in the sport industry. Then I described the actual project itself, a three week long project in which 

students learn about social media and the role it plays in marketing by acting as “mystery shoppers” to 

examine a sports team or organization’s social media usage. I then provided conference attendees with 

a handout that discussed the key attributes of the project, as well as my own findings and discussion for 

future project implementation. Overall, conference attendees were very interested in learning more 

about this particular project. Marketing through social media continues to be a growing trend in the 

sport industry, therefore faculty seem to understand the importance in teaching students the core 

fundamentals through an interactive project such as this one.  

Supporting My Research and the Value to COE 
 

As a second year doctoral student, attending conferences like SMA was an invaluable 

experience. I believe the opportunity to meet with other doctoral students, faculty, and practitioners, as 

well as the opportunity present in this type of setting is crucial to my success as a future scholar. I also 

believe these types of experiences have helped me navigate the road to dissertation completion with a 

little less fear and apprehension. At this conference I had the opportunity to meet and get to know 

many other doctoral students in my field with similar research interests. It was great to learn from them 

and to hear where they are in the process, and also to plan future research project partnerships. It was 

also great to meet and get to know more established faculty in the field and hear about their research 



and to learn from them. This was only the second professional conference I’ve attended as a doctoral 

student, and while I still feel a bit like a small fish in a big pond, having the opportunity to present in 

front of my peers has helped me gain confidence and now I can’t wait for future conferences.  

 


